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HARIBO International 
A Rainbow of Products and an International
Network of Manufacturing and Sales

The history of the HARIBO is an on-going success story. What

started at a small kitchen sink in a small suburb in Bonn with a

sack full of sugar and a copper kettle has developed into one 

of the best-loved and most well-known brands in the confec-

tionery industry. The appearance of the products may have

changed over the decades, but the excellent quality of the fruit

gum, marshmallows and liquorice sweets from HARIBO has

always remained the same. Meanwhile, the quality of HARIBO

products has impressively asserted itself well beyond national

borders. In particular, the very popular “Golden Bears” have

become a continual international “best seller”. The small fruit-

flavoured gum drops are cherished by their fans from around

the world. The Americans love their “Gold-Bears”, people in

Spain their “Ositos de Oro” and in Poland the people love to

snack on their “Zlote Misie”, to mention only a few examples. 

The fact that HARIBO is today a European industry leader is,

however, not only due to the great quality of its

products, but also harks back to the nonstop inter-

est from day one in building a

deeply integrated production

and marketing network. Today,

HARIBO products are manufactured at sixteen locations

all over Europe. The firm has also continuously been increasing

its market standing and expanding its product range, through

the purchase of top-quality brands both in and outside 

Germany. The story of HARIBO is one which has gone from one

level of success to the next. 

An additional component that may help to explain the extraor-

dinary success that HARIBO has enjoyed around the world is

the development of several sweet treats, which seem to 

match perfectly to a variety of country-specific tastes. Keep in

mind that the exact HARIBO range of products is by no means

identical from one country to the next. The French, for example,

clearly prefer marshmallow products such as “Tagada” or 

“Chamallows” and sugar-coated candies like “Dragibus”. 

In England, “Star Mix” is the number 1 seller among

young and old alike. And in

the Scandinavian countries,

a clear preference is “Mata-

dor Mix”, a mixture of fruit-

flavoured gum drops and

liquorice.
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1971

HARIBO acquires the majority of shares

in the traditional French company

“Baeren-Schmidt”, where the popular

gingerbread hearts, domino biscuits, and

other long-life bakery products are pro-

duced.

1972

HARIBO buys into “Dunhills”, a traditional

English company which is known for its

“Pontefract Cakes”, a regional specialty.

In 1994 HARIBO acquires the remaining

shares and establishes the brand name

“HARIBO DUNHILLS PLC”.

1976

HARIBO sets up a sales organization in

Sweden, with its headquarters, HARIBO

LAKRITS AB, in Helsingborg.

1977

HARIBO establishes a sales organization

in Austria. After HARIBO acquires Panuli

Bonbon GmbH in 1988, independent

production starts here, too, under the

name of “HARIBO LAKRITZEN Hans 

Riegel Betriebsorganisation GmbH”.

1982

HARIBO crosses the Pond. The headquar-

ters for the new US sales office, “HARIBO of

America, Inc.”, is an office block bought

specifically for this purpose in Baltimore,

Maryland.

1986

HARIBO takes over Edmund Münster

GmbH & Co. KG in Neuss. In 1900

Edmund Münster bought the “Düsseldor-

fer Lakritzenwerk”, established in 1898. In

1930 he acquired the foreign license to

produce the soft candy MAOAM (see

page 45 for additional information) and in

1982 the production facilities moved from

Düsseldorf to Neuss.

1989

HARIBO establishes a sales organization in

Norway, the headquarters of which,

HARIBO LAKRIS A/S, is based in Oslo.

1990

HARIBO becomes active in the new east-

ern states of unified Germany after the fall

of the Berlin Wall by acquiring the “WESA

Confectionery Factory”. This establishment

started out as a candy, gingerbread, and

chocolate factory founded by Oswald

Stengel in 1898. His son sold it to the

state of Saxony in 1949, when it became

the publicly owned Süßwarenfabrik WESA. 

1990

HARIBO acquires 100 percent of the 

shares of the Italian company “SIDAS

DOLCIARIA S.p.A.” and establishes

“HARIBO Italy S.p.A.”, with its headquarters

in the northern Italian city of Milan..

1992

HARIBO establishes a sales organization in

Finland, HARIBO LAKRIDS OY AB, with its

headquarters in Helsinki.

1935

Even by the end of the twenties 

HARIBO is establishing ties with foreign

companies. Talks with Christian and 

Eckhof Hansen of the Sukkervaren-fab-

rikker Danmark lead to the joint 

founding of HARIBO Lakrids A/S in

Copenhagen in this year.

1957

HARIBO acquires “Kleutgen & Meier” of

Godesberg, the firm where company

founder Hans Riegel took his first steps

into the industry. It still sells fruit gum

confectionery under the brand 

“Monarch”.

1961

HARIBO acquires “Bonera Industrie en

Handelsmaatschappij N.V.” in Breda, 

Holland. After consolidation the name is

changed to “HARIBO Nederland B.V.” 

1967

HARIBO acquires shares in the French

confectionery factory “Lorette”. The Mar-

seille-based company changes its name

to “HARIBO France S.A.”. Later in 1985

HARIBO purchases “Ricqles Zan S.A.”,

also based in the South of France. These

companies are merged into a new firm

at the end of 1987 creating HARIBORIC-

QLES ZAN with production facilities in

Marseille and Uzès and 

supplying France and other southern

European markets. 

1968

HARIBO purchases shares of “Dr. Hillers

AG” of Solingen. In 1974, HARIBO 

acquires the remaining shares.
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The HARIBO Factory in Denmark

The HARIBO Factory in Austria

Facilities in Hungary

The HARIBO Factory in Spain
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1993

HARIBO takes over the renowned brand

“Vademecum”, producer of dental

chewing gum and cough sweets.

1995

After having established a sales

presence in Spain, HARIBO ESPANA S.A,

in 1985, ten years later HARIBO now

opens production facilities there.

1996

HARIBO opens its “Musée du Bonbon.”

in Uzès, France. The museum charts the

history of sweets, liquorice and fruit

gums, which is of course to an extent,

the story of HARIBO itself.

1996

HARIBO takes over the Belgian company

“Dulcia” under the brand name of

HARIBO BELGIE B.V.B.A. and begins to

build up its marshmallow range, which

have been marketed under the trade

name of !Chamallows since 2007.

1998

In the middle of June, HARIBO acquires

the Spanish confectionery producer

Geldul S.L. in Alicante.

1998

The Eastern European market becomes

increasingly important. HARIBO establis-

hes a sales branch in the Czech Republic,

HARIBO CZ s.r.o., with its headquarters in

Brno.

2000

The year 2000 marks the completion of

a production facility in Hungary, HARIBO

Hungárai Kft., enabling significant inroads

to be made into the Eastern European

market.

2000

HARIBO buys the Dutch candy

manufacturer “Hoepman” in Hoogezand

in the province of Groningen. This

company makes liquorice and hard and

soft marshmallow candies.

2001

HARIBO takes over the Turkish fruit gum

and marshmallow producer “Pamir Gida

Sanayi A.S.”, opening up new markets for

HARIBO in the Middle East, Turkey, and

the Muslim regions of the former Soviet

Union.

2002

HARIBO opens a branch sales office in

Poland, HARIBO Sp. Z o.o.

2003

HARIBO taps into the largest Eastern

European market – Russia – by setting

up a sales agency in Moscow, OOO

Haribo SK s.r.o.

2004

HARIBO opens a sales organization in

Slovakia, HARIBO SK s.r.o.

2005

“HARIBO Australia Pty Ltd.” becomes

the Bonn confectionery producer’s

representative “down-under”.

2005

In Portugal marketing is facilitated by

the establishment of a new sales

organization, HARIBO Portugal,

Unipessoal, Lda.




